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Our mission is to inspire, educate, and celebrate the 
cheerleading, dance, and gymnastics community by 
delivering empowering stories, expert insights, and 
vibrant coverage that showcase the passion, skill, 
and dedication of athletes at every level.
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Inside Publications produces three bi-
monthly publications and two annual 
publications for the gymnastics, dance, 
and cheerleading markets. 

insidegymnastics.com      •     insidedance.com      •     insidecheerleading.com
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Reaching Your Audience On Every Platform
Our 360° Approach = Ultimate Visibility for Your Campaign!

3 bi-monthly publications +2 annuals that are the go-to source for 
reaching an active, engaged audience!

Our readers are loyal, passionate and engaged with advertising 
campaigns.

Independent research shows magazines are at the top in 
engagement for consumer marketing.

Each of our magazines have a total distribution of around 20,000 
which includes our gym/studio owner complimentary mail list. 

Our websites contain engaging content and 
valuable resources, driving high traffi  c.

Campaign opportunities online include ad 
placement and event sponsorship.

P R I N T O N L I N E

Partnering with Inside Publications means gaining 
access to a powerful network, connecting your 
brand to our combined 1 Million + engaged 
followers across our social media channels. Our 
engaged audiences look to us for the latest in 
industry trends, training tips, and the latest news.

S O C I A L  M E D I A

Our e-newsletters reach nearly 80,000 
subscribers

Campaign opportunities include ad placements 
within e-newsletters and dedicated e-blasts.

E - N E W S L E T T E R S
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For dancers, teachers and studio owners alike, Inside Dance delivers an all-access, fresh take on the world of dance. Features spotlighting 
conventions, competitions, tours and the commercial and professional side, plus choreography, fashion, fi tness, entertainment and more – all 

with breathtaking photography!  

INSIDE DANCE

COMPETITIONS • PRODUCTS • COSTUMES 
& FASHION • FITNESS • NUTRITION • 

INDUSTRY NEWS + More!

6 ISSUES P E R  Y E A REDITORIAL CALENDAR
I S S U E E D I TO R I A L  T H E M E S A D  C LO S EB O N U S  D I S T R I B U T I O N

DANCE EXCELLENCE: THE BEST SEASON YET
The Power of Fundraising!  •  New Year, New Gear  •  
Looking Ahead to the Competition Season!

12/12/25VO LU M E  0 1

DANCE ADVENTURES: PREP FOR SUMMER
Recital Ready!  •  Spring Swag  •  Summer Intensives & Camps

2/13/26VO LU M E  0 2 + 2026 COMPETITIONS

DANCE CONVENTION EXPERIENCE
2026 Tour Reveals  •  Summer Trends  •  Season in Review

4/30/26VO LU M E  0 3 + SUMMER EVENTS

STRATEGIZING FOR SUCCESS IN 2027
Convention & Competition Tour Prep  •  Teacher Expo 
Season  •  Fundraising Goals

6/19/26VO LU M E  0 4 + TEACHER EXPOS

THE FASHION ISSUE
Costume & Fashion Couture • #BTS & Back to Studio 
Goals! • Winter Tour Stops

8/28/26VO LU M E  0 5

DANCE CAREERS: BEYOND THE STAGE
Ultimate Holiday Gift  Guide  •  Winter Fashion that 
WOWS!  •  2027 Vision Board 

10/16/26VO LU M E  0 6 + HOLIDAY SALES   
 OPPORTUNITIES

47SEPTEMBER/OCTOBER 2021  INSIDEDANCE.COMSEPTEMBER/OCTOBER 2021  INSIDEDANCE.COM

‘Tis the season for new costumes and the very latest in FASHION in the world of dance! From head to toe, Inside 
Dance has you covered. Enjoy these stunning reveals from our design friends across the country and be sure to visit 

each website to request their new catalogues fresh off the press! 

Styles of the Season: 
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FALL FASHION & COSTUME DEBUTS
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PASTRY

SEAMLESS LEGGINGS
& GLITTER BACKPACK
From school, to dance class to
yoga. Pastry has you covered! 

LovePastry.com

56

ADVERTORIALADVERTORIAL

The holidays are here and Inside Dance is 
ready to jive with all of your shopping loves! 
Check out some of our favorite selections of
top fashion items, stocking stuffers and must-
haves for the special dancer in your world. 
Cheers to an unforgettable holiday season!

DANCE ON THE WALL

CUSTOM DANCE 
PRODUCTS
Unique custom gifts for dancers 
of all ages! Award holders, t-shirts, 
hoodies, shoes and MORE are all 
customizable to suit your favorite 
dancer’s room decor and/or
fashion style! 
DanceOnTheWall.com

CAPEZIO

TEAM BASICS SKIRT
The perfect combination for
dancers and athletes alike!

Capezio.com

dancedance
d holders, tt shirts, d holded holde

and MOREand MORE
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APOLLA
PERFORMANCE 
WEAR

The beloved legwarmer
is back now with more 
function than ever
imagined for dancers!
ApolloPerformance.com

MAC COSMETIC 

POWDER
KISS LIQUID
LIPCOLOUR
Mousse-like texture 
that delivers 
comfortable colour
with ten hours of
hydration. 
MacCosmetics.com

BOSS BALLET BARRES

BOSS BARRE PRO
Surprise your serious dancer, and their friends, 
with a ballet barre to assist throughout their
training for years to come! 
BallerBarresOnline.com

INSIDE DANCE 

HOLIDAY
BUNDLE
The perfect bundle for
your dance bestie! Includes 
6 issues of Inside Dance 
magazine when you 
subscribe for 1 year, iD tank
top & dazzling DANCE 
sequence tote bag! 
ShopInsideNation.com 

TUMBL TRAK

JACK & JILL MATS
Tumbl Trak’s™ Jack and Jill Mats make a great “first mat” for
young dancers as they learn more acro elements for their
routines!
TumblTrak.com

ASOS

BERSHKA
TIE DYE 
SWEATPANTS
Comfort, style and swag...
all in one! 
Asos.com

CHAMPION 

REVERSE WEAVE HOODIE
Champion’s cinch bottom hoodie 
delivers you an on point sport style! 
Champion.com

HOLIDAY
2 0 2 6Gift Guide

47 11FEBRUARY 2023  INSIDEDANCE.COM 11FEBRUARY 2023  INSIDEDANCE.COM
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On the Cover 
& Pictured Here: 
Maia Rose Roberts

PHOTOS BY NIKITA ALBA

PICTURE PERFECT
71 Grand Finale

IN EVERY ISSUE
16 Publisher’s Page

18 iD Ambassadors

20 The Must List 

23 Behind the Mic

25 Quiner Corner

27 Scene + Media 

39 Where Are They Now?
PRESENTED BY 
STAR DANCE ALLIANCE

ADVERTORIAL
52 A True Work of Art

BY CHRIS KOROTKY

Cirque du Soleil’s™ Drawn to Life   
evokes nostalgia as it mesmerizes.

58 Company Spotlight! Rebel

REBEL DOES DANCE! There’s a 
new fierce fashion house in town 
and we’re excited to share their 
2023 Dance LookBook with YOU!

28MAIA ROSE! 
FLOURISHING 

ON A GLOBAL STAGE
BY CHRISTY SANDMAIER

With her captivating passion 
for life and fun-loving spirit, 
there’s no telling how far she’ll 
go or who she’ll inspire next! 
Inside Dance Ambassador 
Maia Rose Roberts gets real 
with her goals, challenges 
and ultimate dream to join the 
company of The Royal Ballet.

37 3, 2, 1, SHOWTIME! 
BY ALEX YONKOVICH

Tips for your best competition season yet!

61 DANCE EDUCATORS, 
ARE YOU CARING FOR 

YOURSELF?
BY MICHELLE LOUCADOUX

It’s important for YOU that you care for your 
mental and physical well-being, but it’s also 
important for the dancers you’re influencing. 
We break it down.

FEBRUARY 2023  INSIDEDANCE.COM

+ COSTUME SHOWS
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WEB RATES

2 consecutive month minimum required for all web banners

Advertising on our website provides unparalleled access to an active and engaged 
audience of gymnasts, cheerleaders, dancers, and their supporters. With a dedicated 
following that trusts us for the latest updates and insights, your brand can connect with 
a community passionate about their sport. Partnering with us means placing your brand 
in front of loyal readers who trust our content and are ready to connect with brands that 
support their passions.

WEB RATES

HOME PAGE LEADERBOARD
Position your brand front and center with 
premium ad placement directly beneath our main 
banner, ensuring high visibility to all visitors as 
soon as they land on our site.

RAT E
$2,000

P E R  MO N T H

S I Z E
1200 w x 120 h

P I X E LS

HORIZONTAL BANNER*
Engage readers as they explore our content 
with a prominent horizontal banner seamlessly 
integrated within our articles.

RAT E
$700

P E R  MO N T H

S I Z E
1200 w x 120 h

P I X E LS

INTERIOR LARGE*
Maximize your visibility with a strategically 
placed sidebar ad that captures the attention of 
visitors while they browse our engaging content.

RAT E
$500

P E R  MO N T H

S I Z E
300 w x 250 h

P I X E LS

* These ads show in rotation with other ads

E-NEWSLETTER
Capture attention with a banner ad in our 
e-newsletter, ensuring your brand catches the 
eyes of nearly 80,000 subscribers.

RAT E
$600

P E R  MO N T H

S I Z E
600 w x 150 h

P I X E LS
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Partnering with Inside Publications means gaining access to a powerful network, connecting your brand to 
our combined 1 million + engaged followers across our social media channels. Our engaged audiences look 
to us for the latest in industry trends, training tips, and the latest news. Collaborate with Inside Publications 
to reach an active and passionate community eager to discover brands that support their athletic journey.

0 6

SOCIAL MEDIA RATES

1 MILLION +
COMBINED FOLLOWERS ON SOCIAL MEDIA
M O R E  T H A N  A N Y  O T H E R  M E D I A  O U T L E T  I N  O U R  I N D U S T R I E S !

5 POSTS

10 POSTS

15 POSTS

30 POSTS

$475

$875

$1,275

$2,450

PHOTO OF THE DAY SPONSORSHIPS

Our Photo of The Day feature on social media includes sponsor 
logo on the graphic, tag, mention in the text of the caption, and 
a collaboration request. Photos featured are from our archives 
of the last 20 years with a fun look at some of the most popular 
personalities from high profi le events!

Note: Photos will be spread out over several months.

I N STAGR A M  +  FAC E B O O K

NCAA SPONSORSHIPS

Tumble into the excitement of NCAA Gymnastics! Our NCAA 
sponsorship posts include Meet / Routine of the Week or 
Weekly Rankings, where dedicated fans tune in to see the biggest 
matchups and how their favorite teams stack up in the competition.

1 POST
M E N ’ S  O R  WO M E N ’ S

2 POSTS
M E N ’ S  A N D  WO M E N ’ S

$350

$650

@ I N S I D E GY M  O N LY  |  I N STAGR A M  +  FAC E B O O K

INSIDE BUZZ VIDEO SPONSORSHIP

Our weekly Inside Buzz video feature includes sponsor logo and/
or a 10 second video ad at the lead of clip, tag, mention in the text 
of the caption, and a collaboration request. Videos include the top 
5 things that have the  gymnastics community buzzing each week!

1 VIDEO

3 VIDEOS

5 VIDEOS

$375

$1,000

$1,650

@ I N S I D E GY M  O N LY  |  I N STAGR A M ,  FAC E B O O K  +  YO U T U BE

SOCIAL MEDIA SPONSORSHIPS + COLLABORATIONS POSTS

Elevate your brand with a social media sponsorship that connects 
you directly to a community of passionate athletes and fans. 
Sponsorship post includes your image, up to 40 words of copy, 
tag, and a collaboration request. 

1 POST

2 POSTS

3 POSTS

$450

$750

$1,250

 I N STAGR A M  +  FAC E B O O K

Inside Gymnastics
 insidegymnastics
 @insidegym
 @insidegym
 @insidegym

Inside Dance
 insidedance
 @insidedancemag
 @insidedancemag

Inside Cheerleading
 insidecheerleading
 @insidecheer
 @insidecheer
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MULTI-MAGAZINE DISCOUNT
Commit to at least 18 print insertions across two or more of our magazines and receive a 

10 percent discount on your campaign, plus six months of BONUS online advertising!

INSIDE FRONT COVER $3800

INSIDE BACK COVER $3800

BACK COVER $4600

$3600

$3600

$4500

PREMIUM POSITIONS

1 X

1/2 PAGE $1900

1/3 PAGE $1700

1/4 PAGE $1400

2-PAGE SPREAD $3900

3 X

$1800

$1600

$1350

$3700

INTERIOR POSITIONS

FULL PAGE $2800 $2600

MARKETPLACE AD $250

HOLIDAY GIFT GUIDE $300/item

2” x 2” 4-color Ad

Includes photo and 
up to 30 words of text 

ADDITIONAL PRINT POSITIONS RAT E D E TA I L S

$3400

$3400

$4400

6 X

$1700

$1500

$1300

$3500

$2400

1 X 3 X 6 X

I N S I D E  P U B L I C A T I O N S  M E D I A  K I T  //  2 0 2 6

Commit to at least 18 print insertions across two or more of our magazines and receive a 
10 percent discount on your campaign, plus six months of BONUS online advertising!

2” x 2” 4-color Ad

Includes photo and 
up to 30 words of text 

D E TA I L S

$3400

$3400

$4400

6 X

$1700

$1500

$1300

$3500

$2400

6 X

PRINT RATES

RAT E S  P E R  M A G A Z I N E
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2-PAGE SPREAD 1/2 PAGE (V)

1/2 PAGE (H) 1/3 PAGE (V) 1/4 PAGE*1/3 PAGE (H)

FULL PAGE

A D  S I Z E B L E E D  S I Z E

FULL PAGE 8.125” x 10.75”

1/2 PAGE 8.125” x 5.5”

1/4 PAGE 3.875” x 5.125”

2-PAGE SPREAD 16” x 10.75”

T R I M  S I Z E

7.875” x 10.5”

7.875” x 5.25”

3.625” x 4.875”

15.75” x 10.5”

ALL OTHER PUBLICATIONS

A D  S I Z E B L E E D  S I Z E

FULL PAGE 7” x 9.375”

1/2 PAGE 7” x 4.625”

1/4 PAGE 4.5” x 4.5”

2-PAGE SPREAD 13.75” x 9.375”

T R I M  S I Z E

6.75” x 9.125”

6.75” x 4.375”

4.25” x 4.25”

13.5” x 9.125”

COACH’S RESOURCE GUIDE

• PDF X-1a (preferred)
• JPG & TIFF (300 dpi)

Files submitted in the wrong color, space or size could result in print errors.

FOR MORE INFORMATION on sizing options and 
artwork guidelines contact: info@insidepubs.com

ACCEPTED FILE FORMATS

PRINT GUIDELINES

I N S I D E  P U B L I C A T I O N S  M E D I A  K I T  //  2 0 2 6

T R I M  S I Z E

7.875” x 10.5”

7.875” x 5.25”

3.625” x 4.875”

15.75” x 10.5”

T R I M  S I Z E

6.75” x 9.125”

6.75” x 4.375”

4.25” x 4.25”

13.5” x 9.125”

Files submitted in the wrong color, space or size could result in print errors.

*1/4 page ads will be inset 
(white border around the ad), 
they will not bleed off the page.
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CUSTOM PUBLISHING
Need help designing an ad? Creating a brochure? Developing marketing materials? Creating graphics? We 

can help your company with all of your design, production and marketing needs! Let us know the scope of your 
project, and we’ll provide a custom quote and then go to work for you!

Plus!

COVER WRAPS

INSERTS

YOUR 360-DEGREE CAMPAIGN!
In addition to the options available in this media kit, ask your sales rep about our 360 Custom Proposals. 

These comprehensive year-round programs bundle a full spectrum of our mediums, including print, web, 
social media, e-newsletters and more, all with a convenient quarterly payment option.

STAND OUTfrom the Competition

CUSTOM PUBLISHING
Need help designing an ad? Creating a brochure? Developing marketing materials? Creating graphics? We 

can help your company with all of your design, production and marketing needs! Let us know the scope of your 

COVER 

INSERTS

from the Competition> < ADDITIONAL PRINT OPPORTUNITIES 
AND ADD-ONS AVAILABLE!

18 OCTOBER 2018 [ inside cheerleading ]

|    the buzz     |    latest+greatest   |  cosmetics corner   |    fashion forward    | 

PRESENTED BY 

Prime your entire eyelid and brow bone using a shadow base or primer.  

P R I M E

ADVERTORIAL

18 OCTOBER 2018 [ inside cheerleading ]
We are so excited to announce iC and GirlsRock Cosmetics have teamed up to bring you #MakeupMondays! 

Follow @insidecheer on Instagram for tutorials and to keep up with the latest trends!

Inside Cheerleading has a partnership and advertising program with Girls Rock.

1
Prime your entire eyelid and brow bone using a shadow base or primer.  

1

Blend a very light/white shadow across your entire eye and crease. 
Then, take a light pink shade back and forth along the crease. Use a 
small amount of the shadow underneath the lower lash line as well 
to open the eye and create a more dramatic look.

B L E N D2
Blend a very light/white shadow across your entire eye and crease. 

2

Take a darker pink shade and place in a V-shape along 
the outer corner, then the crease and inner corner, 
creating a halo effect by leaving the middle part empty. 

TIP: It should look like the shape of a rainbow!

S H A D E 3
Take a darker pink shade and place in a V-shape along 

3

Take a rosy shade and blend lightly over the 
areas just completed (outer corner, crease 
and inner corner). Blend in a semicircle.

B L E N D4
Take a rosy shade and blend lightly over the 

4

Use a shimmery pink or white on the eyelid and crease. To make the shimmer 
more intense, wet your brush with water or setting spray. Sweep the shimmer 
back and forth along the crease until you’re happy with the shine.

S H I M M E R5
Use a shimmery pink or white on the eyelid and crease. To make the shimmer 

5

To add a little sparkle, use a touch of rose gold shimmer or glitter.

S P A R K L E6
To add a little sparkle, use a touch of rose gold shimmer or glitter.

6

To complete the look, use a black liquid liner. (We recommend the GirlsRock 
Cosmetics Magic Stylo!). Gently line your upper lash line. Then add your 
favorite mascara!

TIP: To make eyes look bigger and really pop, use a white liner pencil along 
your waterline!

L I N E R7
To complete the look, use a black liquid liner. (We recommend the GirlsRock 

7

GIRLSROCK PRODUCTS USED:
• Ready Set Stay Eye Primer

• Ready Set Stay Setting Spray

• Shoot for the Stars 

Shadows: Polaroid, Pink Tutu, 

Prettier in Pink, Princess Pink

• BFF Eyeliner: White

• Believe in Magic Stylo: Black

• Dare to Dream Mascara

LOOK BOOKS PRINT SPONSORSHIPS

BELLY BANDS STICKERS AND 
POST-IT NOTES
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Magazines Deliver!
Trust & 

Engagement

Purchase 
Inspiration

Longevity and    
Interaction

Pass-Along = 
More Eyeballs

Magazines score higher than internet, television and other mediums on engagement attributes. Readers 
find content “more trustworthy, inspiring, and life-enhancing” and their engagement with ads is significantly 
stronger than other mediums. 

S O U R C E :  2 0 2 1  M PA  R E S E A R C H  FAC T B O O K

Magazines are one of the highest indexing mediums that inspire consumer purchases. Time of interaction 
plus level of engagement leads to purchase intent. 

S O U R C E :  M R I - S I M MO N S  MU LT I - M E D I A  ST U D

Readers view magazines multiple times on first read plus reference issues over and over. 30% of general 
magazine readers report keeping issues forever.

S O U R C E :  T R E N D E N C Y  R E S E A R C H ,  J U N E  2 0 2 1

Studies show magazines have an average pass around rate of 6. With distribution to sports and arts facilities 
across the country, our magazines often even exceed that pass around rate. 

S O U R C E :  M R I ,  FA L L  2 0 2 0  GF K  R E PO R T

What neuroscience 
says about why 
magazine ads work!

More Focused 
Attention, Less 

Distractions

Higher 
Comprehension, 

Recall

Stimulate  
Emotions  
& Desire

Drives  
Sensory 

Involvement, 
Leading to Reader 

Connection
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TERMS & CONDITIONS
Inside Publications will not be held responsible for errors in reproduction if fi les are submitted incorrectly as pertaining to the stated guidelines. Charges will apply for any production work necessary to create a press-ready fi le. All 

contents of advertisements are subject to publisher’s approval. Publisher reserves the right to reject or cancel any advertisement, insertion order, space reservation, or position commitment at any time. Position cannot be guaranteed 
(unless written into your contract), nor can Inside Publications assume responsibility for the quality of the ad reproduction if materials are received past the issue close date.

Let Us Help You Plan Your Campaign!

The Inside Publications Sales & Partnership Team is here for all of your marketing needs!

Anastasia Miller Burns
EXECUTIVE VICE PRESIDENT

anastasia@insidepubs.com

Chris Korotky
PRESIDENT

chris@insidepubs.com

Loretta Wickins
SALES & MARKETING MANAGER

loretta@insidepubs.com
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